Garrison Wynn

“

“

Garrison was able to get
through to our people like
no one else. We thought
we knew it all; we were
wrong. Chevron

Influencing
Safety
How do you move safety through your
organization? How do you get buy-in?

Partial Client List

BASF
Chevron Exploration and Production
ExxonMobil
Shell Oil Products
The Department of Defense
Skanska
Naval Surface Warfare Center
Lockheed Martin
Basic Energy Services
Mine Safety and Health Conference
American Coal Council
Rio Tinto Minerals – Boron Operations
Gulf Power
Northwest Ohio Safety Conference
PPG
National Safety Council of Nebraska
Royal Dutch Shell
Southern Company
Tyco Safety Products
American Society of Safety Engineers
Industrial Training Safety Council
Texas Chemical Council
National Lime Association
Akzo Nobel
Motiva
West Texas Safety Training Center
North Dakota Safety Council
Total Safety
Chevron Phillips
Oxy

“

“

Without a doubt, the most
powerful and entertaining
safety presentations we
have ever experienced!
Southern Company

How do you get people to do what
you want them to do regardless of the
circumstances?
Garrisonwynn.com
888.833.2902 info@wynnsolutions.com View Safety Keynote Segments

P RO G R AM DESCRIPTION

Whether you are trying to reduce your number of recordables or prevent a good safety
record from creating complacency, this entertaining, customized session is more than
just a safe bet. It will get your people laughing, learning and motivated to create a
culture of safety while maintaining productivity. This program focuses on developing
the personal influence to make things stick, whether you’re helping leaders move
change through their locations or getting workers to look out for each other on the job
site. Garrison is authentic – a guy who’s been there. He’s a chemical plant explosion
survivor who has developed environmental safety products still in use worldwide. He
expertly fuses his experiences into key takeaways such as how to build the trust and
relationships that make consistent safety a reality. He delivers those takeaways using a
humorous approach that will have serious impact on your event.

P RO G R AM SEGMENTS INCLUDE
•

How to clearly communicate the value of safety and get buy-in quickly

•

Making sure you have good relationships around you so people will watch your back

•

How to effectively hold people accountable for safety every day: What’s actually working

•

Avoiding mixed messages such as “You guys be safe, but hurry up!”

•

How to create a culture of safety: Motivating people to make change work

•

Office and home safety: 76,000 people are injured every year – by sitting in a chair!

•

Driving safety: From texting to rolling stops (FYI, rolling is the opposite of being stopped)

•

Safety leadership: People who feel valuable have statistically fewer incidents

•

The key to target zero: Being present in the moment

•

Influencing younger workers: We are our little brothers’ and sisters’ keepers

•

Complacency: Don’t let a good safety record cause an incident

“

Months after our general
managers' meeting, I continue
to get calls from our folks who
were in attendance asking if we
can get Garrison Wynn to come
back. Garrison’s message,
combined with his unique, upbeat
and entertaining delivery, was
the perfect combination to reach
every person in that room. OXY

W H Y C HOOSE GARRISON?
Garrison has presented to some of the world’s
most effective leaders, safety professionals
and business developers, from multibillion-dollar
manufacturers to national associations. He has a
background in manufacturing, industrial instrumentation
and finance and has toured as a professional stand-up
comedian. In his teens, Garrison worked with Magnavox
and baseball legend Hank Aaron to promote the world’s first
video gaming system, and by age 27 he became the youngest
department head in a Fortune 500 company’s history. He is a
chemical plant explosion survivor, has researched and designed processes for
38 locations nationwide and has developed safety products still being sold in
30 countries. He is the author of the Amazon.com bestseller The REAL Truth about
Success, has contributed weekly to The Washington Post and has coauthored with
Stephen Covey. His award-winning success tools receive high praise, but his greatest
strength is a magnetic live performance that keeps him in high demand, with more than
600 inquiries and 100 speaking dates per year.

C L I E N T TESTIMONIALS
We asked Garrison to customize a one-hour safety keynote for the 22 events we
scheduled. He got rave reviews (at all 22 events) and covered the specifics we needed
for our people. These presentations were highly effective, entertaining and exceeded
our expectations. He was referred to us by another subsidiary of our parent company,
Southern Company, and we really appreciate their recommendation. Alabama Power
When asked what their favorite session was, audiences in the United States, The
Netherlands, and Nigeria gave your session the most votes — hands down! None of the
other sessions came even close! Royal Dutch Shell
Garrison did a fantastic job and connected well with our audience. I received multiple
comments from attendees who found Garrison not only entertaining but informative and
insightful as well. Rio Tinto Minerals - Boron Operations
Thank you for speaking to Shell Exploration & Production Company about safety. I’ve
had many people, including our Leadership Team, compliment the presentation for
its strong message about safety while maintaining a high entertainment value. We’re
looking forward to a return engagement. Shell
The response to your presentations has been overwhelmingly positive. I continue
to receive comments and e-mails from all areas about how much they enjoyed your
message. Without a doubt, the most powerful and entertaining safety presentations we
have ever experienced! Southern Company
I just wanted to thank you again for the fine job you did communicating the importance
of safety here at Lake Charles. You were excellent. I have heard numerous comments
from attendees on how much they enjoyed it. PPG looks forward to continued work with
you in the future. PPG
We appreciated your preparation and planning to deliver the goods that we had
expected and discussed. The presentations were engaging, entertaining, motivational
and balanced with good substance for takeaway utilization. Both safety awareness
presentations supported our conference theme centered on the delivery of results.
Shell Oil Products US
Garrison was funny, very knowledgeable about safety, well prepared and articulate - and
most importantly,
he held the audience’s attention. Our members gave him outstanding
keynote-speaker-motivational.com
reviews. National Lime Association
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